
Last yeff [ was going through a bitter divorce. I needed time to
rest, and time to heal. So I only worked one week each month.

I made $105,453.83

This yeff I'm feeling better. I'm back to workirg "full-time"
(which for me is about half-time). At the rate I'm going

I should comfortably double last yeart income.

And the recession? ![ell, that's really no concern at all.

This stress-free business I'm in is America's best-kept secret. Everyday people like
yourself are earniog * much monev as most doctors, lawyers, or engineers...
and without the long \-ears of schooli"g. tl onlr- dabbled in college mvself.)

I i":ar-ire \-ou ro join us. In fact, rve might just hire r-ou ourselves.

needed time to

sti11 needed to make

reality. Shoot... we all thought

The stock market got clobbered, corporate earningis were shot, and now we,re in a

You're burnt

More...



It's Your Right to Live the American Dream!
Perhaps you're not happy in your present situation. And you're concerned. And you know what? You should be.

The only one who cares about your future, other than your family - is Aou. Certainly not your employer. You want
to make a change but the "right opportunity" hasn't presented itself to you... get.

You need a way out, but... but... but...

But nothing. Do you know what the definition of insanity is? "lnsanity is doing the same thing over and over and
expecting different results."

Have you gone through that? I know I did. For years. It kept eating at me and eating at me. I finally got fed uo
being financially vulnerable. I needed a real change. But what...?

How My Money Problems Become a Thing of the Past... Finally!
Allow me to introduce myself. My name is Don Mahoney and what you read at the top of this letter is absolutely

true. I make a six-figure income working part time. When I put my mind to it I make over $200,000 a year. Not bad
for a guy who didn't make it through college.

In the '80s and early '90s, before I was fortunate enough to enter into this career and earn an amazing amount of
money, I was "existing" as a cabinet-maker. It was a grind. I was inhaling fumes and chemicals, and m.v back was
killing me. On a typical day I'd cut my hand, run out of lacquer, the table saw would break don'n, I'd underbid a job.

and have trouble collecting on the last job I underbid.

Okay. It wasn't all that bad. But you giet the picture. During the last recession I got hit hard. That year all I made
was a "whopping" $12,245.00. Who can live on that with a family?

But my life turned around completely when I bumped into a boyhood friend of mine who I hadn't seen in
20 years. He introduced me to an exciting new career where for the first time in my life - I felt I was in control of
my future. Never again was I going to have to rely on anyone else telling me "how to do things." I can't describe
the feeling of accomplishment that I had - knorr'ing that vear in and }'ear out there u'as nci "cerling" rr'r rr) income.
I was in chargie of rvhat I was rrorth - no one else! And it rvas all because of this man. (Don't wor4r, you'll meet
him shortly.)

Create Your Own Destiny... Now!
Now, let me tell you what this unique opportunity "isn't." It's not the "pie in the sky" deals that you've seen

countless times on late night infomercials. The only people who get rich from those "offers" are the ones who sell
them to you.

And I guarantee you it's not the bogus "too good to be true home-based businesses" that have been forced down
your throat at the local Holiday Inn by slick hucksters. (Yes, I've gone to them.)

This is a legitimate profession that you probably never thougiht about (l know I didn't).

However, it turns out there's a lot more demand for people in my business, and it's extremell' lucrative. In tact.
you can virtually "write your own ticket," as they say.

Let's giet down to specifics. This little cotta6ie industry is earning folks a steadg sk-figure income gear in and
gear out - no matter what the economy does.

Earn $50,000 to $200,000 a Year

The business I'm talkinEiabout... is writing. But it's not the type of writing you think it is. School only prepares you
for "traditional" writing. You know, magazines or newspaper articles (or even novels or screenplays, for that matter.)

What I'm talking about is actually a lot easier to do. This business consists of writing SALES LETTERS - just
like the one you're readinginow.

If you can write a letter, learn a few simple rules, and put forth the effort, you too could be on your way to enjoying
a lifestyle that many doctors, enEiineers, lawyers - even stressed-out CEO's - would envy. And... without the
aggravation and heartache they get on a daily basis. (Not to mention student loans to pay back, and business overhead.)
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The Mail You Get Everyday is worth a Gord Nline
Read this letter from front to back' In fact, read all the letters you get in your mailbox every day. The folks that

trI:#'i:,l!:tffiHfflled copvwrite'i' ena til il;pi;ir,uir,i,. the-;;;; ,lufiri' ai,u,t marieteis. Now, there are

The first type are the people who are d11,e9trv erynl-oyed bv filectmarketing firms. They are salaried, and work the"nine-to-five" gig' (we knowwtrat tnii mighi;;;ii:i;ffr* doriti.r. oilv';;";;i., that can wear you down.)
Then there are the copywriters who decided to go on a different journey. To experience a different quality of life.For their time to be their own' To ut uri. to spendlmore time with iheir ramiiv. These folks decide when they wantto work' and r'here the.v rvant to workion a sailboat... .;;;;;::. ;il#:.]'Ji.r., on vacation.

These people are called: Freelance copywriters.
Th:f r n, :- i i-rrruLr r:rc'"' e-'u r- S -'':leihing that I. look forward to doing every single day of my life.

ffl,r:,::;.i:.',,';.=,,:i'::' ::'"::?ll',*:j,il,:.llll:-'ncredible lire.stvie, are,no more tarented than you are.
and deci,led to oo -.,_,*.liil:i l-' 

gj':1:,1,,',?.I:'l"r^T:lj:f 
II: 'a.n. 

.roirr,;r;kiril;;;;;ffieciative boss,"i:::'"i" ::o'':.,'hiis -:-, 
,: ir.r,', iouna'*;;;#i'f,;Jflffir[T##',fl: fi,r#TxJffiT'ffi lli?r

Freelance coplrrriters reall.; c_ ii-,.--- --Y" llal-r U!- ilt'

But the one thing \.ou can put a r,r;=

Be
..-
_ - __-<L ---s*)

Part of a -(1.53 Trillion Industn.
:l'aJ. ir:,uo. the Direct -rlarketing
l--'.- -^^- -.L- . j -L:, .- S c\tr-.tc_ t,., et-r;\r.

-td gue-ts'rr'hat: Srlireofie has to tr'riie. lhese lette-rs and promotion-s. \\fty not 1.oui \orr.r,ou.re probabir.
;t'.ii'J'5,il:1#ff1g n:hffiS'jttt;;;;i;l;,,.' ih;;ffi;;,,.r';.iiri,,. you b.o."ai,dol,"ir,. ,r,. ot

Hard to belie'e' huh? \\-elf it's true. -{ad I'm living proof of it. you see, the direct marketing companies that send1'Ou letters a5-:i rrtrr pr:,ducL< a.r ."-crns:ant nee,l oigoid aop,,.,^,,r1,.r_*,
I _-

- r cl: ::, :::... .,,,."fking 
C,lrF..-,,. I:aI ...:_ ::-. :*- -:ll:lj : : _:--:. 

- aa eafns d[r!fr-r\];jt;:a_., S_-_ _ ,

ii.r-rrrr-r a letter, Ii he produces
f .,. ^1.

The direct marketer now mails out large quantities of that particular letter making it u,hat rve call a ,,control.,,

:!:i:l;1,!fi"::l; tliigi,?,:r,i;:uni**i:[#,;ffi;;ili#j.T-,il",]]r,.y:t1,J:; :.,"?,:::rje,from his clionf A-.1 +l-^rt^ :- (L - r .from his client. And that,s l" tf" fr;;ri:;')'iio'ii.""'s a plece of the action." He gets a vel) big ,,thank you,;

If You can't Live well on this Kind of lvloney There's something Really wrong...Let's gio back to our.cop)'1'vriterwho writes his two letters a month. That same copyr,vriter rvho received $5,000 ai::# yJi',fl1Jf.i.T*li5lf:lm::i;m:';:'[hh.Jer, so,,.;;t;il;ri craim rhey ao) nai-irr their retters

S'-' let's say ourwriter is fortunate enough to have one out of every two of his letters become controls. so he,s gotma1'be 12 controls mailing in u vtit'- rir*;r.r, -vuriv .un r,. md .l r*;.;;i; per retter maired is typical. And it,snot unusual for big consumer marketers to mail 7,2,-o'r.r., s million letters a year of a successful control.\orr'sa1'the convwriter's success is modest. Each of his 12 controls are mailed.to about half a million that year.lil:1,fl::','J;Tffl'J.lmnf:H1h1.,,',.:i?fJiiJ}'#,,.u.h,,i,i.i,'A;, 12 m,rion ce;l;;';, $120,000 in

More.
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The Industry Needs Good Copywriters... Now!
Now, some freelance copyr,vriters work a lot, some a little. Depends on what you want. Now that my "personal"

house is in order - I'm working up a storm. This month alone I have two assignments that will pay me over
$16,000. I also just received $8,500 worth of royalty checks from work I did ouer six months ago. So my income
this month? Over $25,000. (I was lucky to make that in a year in my old career.)

One of my biggest clients is Agora Publishing. Their gross sales last year were over $75 million. They publish
books, newsletters, reports, email services, and information products on topics ranging from investing to health.

There's a good chance you've gotten their offers in the mail. I'm proud to say that I am responsible for over
$100 million of sales ot Agora... in less than five years.

Bill Bonner, Agora's president, is a well-known copywriter himself with over 25 years experience. His company
alone spendsamillion dollars ayear on copyr,vriting. I can't tell you how many times he's said to me, "Hey, Don,
if you find any good copywriters... send then my way!"

And this is just one company...

There ore literally thousands of direct marking companies out there
looking for talented people to write these letters.

Many of them are even bigger than Agora. And the freelance coppvriters they hire average around $50,000 -

$200,000 a year. Like I said, the heavy hitters, or "superstars" can make upwards of $500,000 a year.

These folks were no different than you when they entered this lucrative and rewarding career. They came from
all walks of life. Doctors, mechanics, veterans, stock boys, engineers, students, retirees, and homemakers.

Want to know the one thing they all had in common? They wanted to make a changie in the present so their
future would be assured. They saw an opportunity and they grabbed it.

Always Be In Demand!
One of the mani' perk about coplrr'nting lhat I love is that once ]'0u get reJlv gcod at iL 1''ru cal :le sl::,r. Sl-r::pie

supply and demand. In my old job as a cabinetunaker I had to "lmock on doors* (litemlb and figurativeb) just to get rr'ork

It was a hassle. It was demeaning. Always having to low ball a price to a homeowner just to outbid a competitor.
And then trying to collect from people who have you low on their priority list. It wears away at your spirit.

Not any more. As a copyr,vriter I turn down more work than I can handle. I've made a lot of publisherrs wealthy
with the letters I've written for them. That's why they continually offer me more work. It's amazin$.

There's no boss breathing down my throat. No office politics to put up with. Almost every job is different and

exciting. I work a few hours a day. Then it's off to play golf, work out at the gym, or hanS!with my family. That's
the beauty of living in America. No matter who you are, or what background you come from... if you have the
desire, you can always re-invent yourself. I did... and you can too!

Another great thing is the companies that'll pay you big bucks to write these sales letters don't care if you're 25 or
75 - thin, fat, male or female. They only care how your work performs. What could be more American than that?

And get this:

You Don't Even Have to Know How to Write!
(Not the Way Most People Think of Writing, Anyway)

This is great. You don't have to know how to write - not in the traditional sense, that is. So long as you can write
conversationally, you don't really have to know the "rules" of grammar. You don't have to know a preposition from a noun.

There are plenty of proofreaders and computer spell check programs that can do it for you. Hell, you don't even need

a computer. I know one cop),uriter who dictates his letter into a tape recorder and someone transcribes it to paper.

How's that for simplicity?

Remember: In copywriting you're not here to win any literary awards. All you have to do is convince someone

to see the benefits of your product in a persuasive, personal manner. Get them to respond to an offer and you've done
your job. And basically, it's as easy as talking to a giood friend in a bar. 0ver a nice cold draft beer you might turn to
your friend and say:
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"Phil, gou haue to eat at La Dome. You knou the new place on Smith Street.
Unbelieuoble. The most scrumptious mouth-watering fettuccini I eaer had.

The portions are huge. Seraice is great. Parking is a breeze... and the prices
ore begond reasonable. It's like theg're Eiuing it awag. Plus, dessert is free!
And thell cater! It would be perfect for your parent's anniuersarg partg."

See how easy that was? Haven't you ever had to convince somebody to do something? Isn't it about time you
got paid a lot of money to do it?

All you need is a basic feel for the English language and a desire to communicate.

I can honestlg sag that I'ae made some mistakes ouer the gears - but the single best
decision I euer made was getting into copywriting.

Live the Good Life!
Iuse;:- --".-: ":.,,':-:.::-,i:,l:rapartmentinacrummypartof town.Now? IownahomeonaSolf courseon

-rlia:::Be.;1. r-,'r.,:f:i,.'ic-g-::-rsrsLennvKravitz.Anotherisafamousproducer.Everymornin$whenlgoonto
p;ir. p-rihariirc,i1,1'i:a:::.i,-::,:rsa.,lracrossbeautiful BiscayneBay,orhopovertothewhitesandybeaches,
I iust rinch m1'self.

)11'accountant shakes his heaJ. ,,.:.: :-c J.le-i m)'tar returns. He can't believe I make so much money, from my

home, with no real "product" in ;h; '-r::-:. : :.al sense of L,usines-., Hori dtd he saf it? 0h 1'eah, "Over S200,000 in one

year - from intangibles. I can't bell.. " :: I{t ra. a: ,,,i11c., emr1,-,r'ees.., all kinds of headaches. and he probablv

makes less than me.

)'ou'niclur, i:,l:-;e!i !t: ,-,t,s ii-i: 'f,: :. r ilac,"::e a,:i\5,r'riter ald,.',lu 1i','e',vhere"'er tc,u r,.'ant to and still earn

asir-tigu:t.::,::,<. \-:*,*-\:tel-:'.S:u--:-\nev:cr.C"rada... Iha,,'ecr:,l,eaguesthalliveinbeauliful seasideresort
in E'-lr-pe. T:<.. re' me'-terz's nc:il:g -iie ,i',lng in an exc,tic locatron t0 get the "creatile iutces" tlorvin$. That and
getting a five-r'igure pay'check couriered to them from ot'erseas.

I'm telling you all of this, not to brag, but to show you what you can accomplish with desire and bein€ at the right
place at the right time. (l'll tell you a little later about a special offer of work for you that I know you'Il be interested in.)

So are You readi'? Here i'ou g1o:

I nou' int'ite you to join the ranks of an elite circle of people
u'hct enjog u'orkinE in this lucratire business.

Freedom Can be l-ours... But Under One Condition!
rL ^ r:" -r '' e ts remarkable. Others ianL-iize alc ut ha,,ing ir \,iu r-rn the other hand. can actually Eiet it. Except for onet 1l< lllr-.1\ 1

-.mall detarl.

"Oka"v, here's the catch," )'ou re thinking.l'es. there's one. \ou'11 have to u,ork at it. That's right. Learn the inside
secrets that I was taught, and apply them. Just like m1' good friend and partner, Paul Hollingshead did.

He began writing in 1994. Since then he's earned u'ell over 51.3 million in copywriting. He's paid off all his debts
and has found a life he never dreamed he'd have. His porr'er-packed letters have generated over $100 million in sales.
He lives in a beautiful mountain-view home in Vermonl rr'here the air is crisp, clean and invigorating.

But it wasn't always like this for Paul. If this isn't a "ragis-to-riches story" than I don't know what is. Paul
floundered for years in different businesses. Sales, construction, retail... you name it. A little over five years ago
he was actually stocking the dog food aisle at a local Publix grocery store in Florida.

Times were tough for Paul. In fact, he overheard his store manager saying he might be fired if he didn't improve.
Can you imagine? How could he face his wife? As if what he was doing wasn't humiliating enough. That evening, knowing
that he was on borrowed time at the Publix, he scanned the help wanted ads in the newspaper. One tiny ad caught his eye.

It read:

Wanted: Copywriter for large direct marketing compon7.

Paul knew what a cop],rruriter was - but he didn't really know about direct marketingi copywriting. All he'd ever
heard of was agency work, where you slave away for $30,000 a year, people steal your ideas and stab you in the back,
and the managers always dump on you.

More. .
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He thought mavbe he could write - even thoLlgh he almost flun-ked high school English. (Anything,s better thanstocking food store shelves, ;,ghi?i"s, hJ appried f;; th.l;b ;; sendin! il; ,i;;;ssrgnmenr 
they had prepared. Thatsounded simple enough' tf tt 

". coi"p;;1iliffi;;il; #d'". thoue-hr he ,t;;; promise... masbehe,d get the job.He waited a few days' but nothing hannelg{. 
.{- few days turned- into a week. He gave up hope - until he finalryf*.Xffi?:ltiTi',t::fr,:,:"" ilrat Ehiieea r,ii rlie-. aili .r,u"e.a ;i;. ril;;" was the chldhood rriend that

Meet the Michael Jordan of Copywriters

Tf.1?ffi:f#tf,.j,flH:erson' In our industry he's extremelv well-known and has become a very wearthy man inthe direct response business.

He is to copyrruriting what Michael Jordan is to basketball. In our business he is what you call... a Mastercopvwriter' A unique i,airiaruJ*iJr'r or.r zs v.uir .r;;;;. who has ta-k=;til craft to another lever.Through his efforts he has helped two separate businesses.grow from g10 million to $80 million... He and the
fiH#n:Ti,ff':1il1';:3ffi,ff:i,T'inr. roio,.;";;ii;;;";;i6,';";th';i;i,..1',.,ponse 

sares through the mair

But what's reallv important for you to know - is that Michael takes glreat pride in the fact that he,s taught othersthis exclusive skill.

when the Student Is Ready; The Teacher wil Appear
$40ffif itr ,..ffi ;:lyfjffi;i'I?jtlllttmvselr and molded us into top-notch copywriters. My rirst year r made

Now I can make $100'000 working put !iT., over $200,000 when I try at all. and..could probably break g300,000
*,iil:lti;flll;;l;m.itfr:;1.11|;:i'it fl,i,v.u;rln.;; to reprace i r"t.iJ,nr)Andi.o,ran.f 

.nave 

done it
Strange thing is' Michael could't'e retired.r'ears ago,.. but he didn't. you see, lt,ha.t sets Michael reallr. ercited atiil:J::11J".',"'ll;;,f,[?Sl?iH[:,T]fl:ffi1,'.,,il:'};'. an inner drire ror rin-iiiii'*;;;;:".. He heips

It's an Easy Skill, Once you Know How
fly},..P.fk when we r.eali.zedthat there is so much work ipf.**i_^rx:,r:.{i#;?'f;"f,,1,fi:T;il.,,f,1,.#yiJ5,,lJfftr|1.**1::,;}:^*:l,g.ll:t:1,1:ot,,.

:?l:.11I l"w ro write powerful, .ornpJi*e copy _
Because as Michael always says to Paul and me, "once you know the secrets of anything, the mystery will be gone.,,

u,,YilhJii?:I ti',?Jil?Jffi;"i11il:jilfl"l*resurt (which, or course, was based mostry on Michae's

we collected not only Michaels' insights". but we gathered information from the other leading copywriters. It was the mostbrilliant collection of copvwritine ,.;t thut rve eve? seilil i ,.;a-;;;,-ythini on-in. subject when t was starting out.It's called:

M I C HAE L MAS T E R S ON' S AC CELE RATE D PR O G RAII FO R S IX. FI G (./R E C O PWR I TINGEvery technique' every "inside secret" that Michael showed.paul and me are in this course. (Even some I neverknew exisred.) Michael knows;h;i;;; iri;;;;ry ,r;..*.irr campaign.

.,'H?5??il,'"UX,xi3#ll,LTHil?fi:trtr;f.1'ff*lithat it becomes a "mlrion dorrar" sares retter. ,,Homeruns,,

Like Manna from Heaven these letters create fortunes for companies... and copywriters.
You Can Learn from the Best in the Business

we included not only Michael's best secrets and techniques into this course, but like I said, also those of hiscolleagues - the heaviest of the-"hear,y"liitt.rr" of the buiin.rr. nriliiiJ6)ilr,k;, that I know and have worked with.Here are just a couple of the minds we tapped:
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i One top-$unner recently retired - in his mid-forties. A single direct mail promotion of his grossed
$10 million in primary sales. Secondary income pulled in uioifi.i $t *ithon. He rented out the names tothe people who responded to the letter - pulled in anothei;iili.; (;;re profit).

t Another direct mail $enius has over 20 years in direct par!9ting with clients like Medical Economics,
McGraw-Hill, Prentic-e Hall, IBM, AT&T Value Rent a Car. This r,..w r,itt., has published dozens of books,
and is a self-made millionaire.

t Bill Bonner- President of Agora Publishing. Target Marketing Magazine recently named him ,,Direct
Marketer of the year.,, His company has gioss sa'ies of over g75 ;iilir;; y.ur. (t got *y fiiit break withBill and continue to freerance ana ne paid'very *.ii nv nr..l

Michael picked these maste-r copyrruriter's brains. Asked them how they write... their secrets... what made theirpowerful copv tt'ork so well? They all contributed to this program becausl oi tn.i, relationship with Michael, andbecause some of them own direct marketing companies themselves.

And here's the excitin$ part. They have.to hir-e-cooywriters too. The need is that great right now. Even duringour current economic slorv down companies still have to let the public know about In.ir pr"oarits. rJ if,.v don,i?Thel' perish' But they don't want to hire just any copyr,trriters; tfr.v *urri i"oi iiv*riters that will go on to become...master copywriters.

The Work Is Waiting for you
Just listen to what this publisher says:

u ..-I'm the publisher of sercral internationat health publications. -Va annual budget for
copg is 5250'000. I'm alu'ays looking for strong copguriters to recntit n2, subscribers
and sell products. I con na'er harc too 

^*y" 
gooi u,iters in ig Rolodac. t;r:n iii

',Yichael ,Yasterson's p-r.ograll and I 9an te-tl giu angonn aho succeisfutti ir*ptiiriii x
someone I want to tolk to about writing for me..." 

- 
J. Thomison,'nattlmoie

Let me tell you frankly: this business is real, the demand is real, and this course is real.
We wanted anyone who had the burning desire to make a positive change in his life - personally andprofessionally - to have the best home stridy progru.n iriiiutre so they ia-n r.u.n tr-,. craft of copyrvriting thoroughlyfast so thev can start earning a great living qlickllr r criii"iee you - you'll not find this inforriralitn taugrrt inany college, universifl', or trade school,

Listen to rrhat one student said:

''..1'd 
!9enp-il-ino for years ilHoltgu'ood as a freelance TII u,iter. It,s a uery toughcompetitit'e freld to eam o stegdy income in I kneu'I had to make iir*r:.:'I'got theoffer for -vichael's co_uIse and pit it off for stx moittu.' Fdasu Don,t make the samemistake that I did! I finallu woke yo an! sent awis fori'rhe ,oirrn ii-s-i iimpte nunderstand. Anuone 

9Ln 
dg it, And gou don't haie ti h.irn-iry-witing experience. Eaerylesson I set - I feel like Michael's in the ,ooi iiii ;;.-wk t knei o[iuitnir'tspe ofwriting gears ogo. I would'ue changed coreers instantly. rii"ltt ii.qtt-p. F;;;, LA, CA

3^rtr:t:#:'l:::f:;!:'sl:::':!,!l:l:*!::jr^rg^y:: c'oawriting weshow vou how to buld a strons

The Tricks of the Trade That the pros Use
.) Learn the Single Most Effrctive way to Stand out from the competition and Malce your product Earn Millions!All successful direct mail campiigns have it. You must siiow your prospect all the ways your product orservice is different and unique, oi fundamentally betier inin ill. .,irr,puiitilr.' ir,. ,,hook,, 

as we say inthe business. once you do, you've hit pay diril b;tt;;'ii-ilur. to turn to page to 2g6 for the secretl
r) Discover the Hidden structure that wll Keep your Sales Letter Together!

A strongi foundation keeps a building standing. Likewise -a. strong structure holds a sales letter together.without it, it falls a part. Turn.to pige gz anl learn the "hiddenl'-*?;;diil; ihat will make your salesletter irresistible, powerful, and persiasive.

More. . ,
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) 5 Ways to Start a Freelance Copywriting Career on a Shoe String Budget!

A "no brainer" as they say. It's easier than you think to start earning money in the lucrative world of
freelance copywriting. Turn to Page 25 and put your fears to rest.

) Don't Be Fooled by the Myth of Fear and Greed! You Need More than that to }Iake Your Prospect Buy!

Every day "average" copyr,vriters are taught to only use "fear and greed" in their copy. (They don't know any
better) And that's why they get mediocre results. On pa6ie 161 we'll show you how to incorporate other
core beliefs that strike a chord with your customer so that he has no choice but to respond to your offer.
Top Gun Master Copywriters know this - and now you will too.

) Boost Sales by Seducing the Reader with the Architecture of Romance!

A powerful, new cutting edge technique that very few copylvriters know about. Apply this "architecture" to
your sales package and you'll not only "se11" your prospect, but you'll establish a lasting relationship with
him. Be one of the first to master this concept - and watch your sales letter move some major product.

I You Can Learn to Write Like You Talk! (But only if you turn to Page 128)

This is the basis of all six-figure copy\ivriting - and you must master this. Study the easy to learn
techniques and you'11 quickly grasp the art of "conversational writing."

r 8 Fail Safe Ways to Make a Publisher Thrilled So He Keeps tliring You for Work!

Successful people use these principles every day in business... as well as in the copywriting rn'orld.

Use them - and you're phone will ring off the hook for work!

o 2 Things that Your Headline Should NEVER, EVER, DO!

Warning! Red Alert! Learn them and memorize them so your headline doesn't fall flat.

r 3 Fundamental Rules of Selling that Will Help You Start Earning Royalties on Your Copy!

A real eye opener. Once you internalize this concept - you're on your way to having your copy become
a "control"... and that's where the big money comes in. Page 62 is where it all begins.

o The Secret of the Four U'sl Great Headlines Have them... \\eali Ones Don'ti
Just like a sales-letter has a hidden structure - so does your headline, any bullet, or sub-head you u'ill have
in your copy. Research shows that five times as many people will read only your headline or sub headlines.
Have a weak one? Apply the 4 U's and they will be strengthened immediately. Page 243 explains it all.

o 26 Companies You Can Contact Now to Start Building Your Seed Library... for FREE! (Go right now to page 126)

To become a master copywriter you have to use a product and read the copy that accompanies it.
In other words: Know what's bein€ mailed in the market place and learn from the competition.

This can all be done for FREE. We give you the addresses and phone numbers of who to contact.
(And most of them have toll-free 800 #'s)

i 2 Master Level Methods for Establishing Credibility with Your Customer!

Your customer doesn't know who you are - and why he should be buying your product. Turn to pa$e 97
and discover two hard-hitting techniques that will immediately put your customer's mind at ease. If )'ou
don't - no matter how great your sales letter is - he won't buy!

t 10 Sure Fire Ways to Find Prospective Clients in Your Hometown!
The firms that will hire you are everywhere... even where you live. You just have to knou' u'here to look.
We show you how to find them easily... and how they will find you.

Plus much more...

Let's face the facts. To get proficient at any new skill you have to learn from the best. What makes this program
stand out from the other home study courses is Michael's unique approach to succeeding in business... and in life.
In learning persuasive direct response secrets - you'll discover that to reach your Soals - you must always be in a
"win-win" situation with your prospect.

First and foremost - address what will benefit him. His wants and needs first. When you do - you'll then reap

the rewards. Grasp this skill - and people will have no choice but to respond to what you want.

And I promise you this: Once you finish this course you will look at business and everyday life a whole lot
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difterently' Strained working and even personal relationships will be a lot easier to deal with - once you apolythese universal techniques of oersuasion. Successful peo-ple from all;ui[r ;f l;i.';t; td;rL,ilrffir. And nowyou will too.

But most importantly, you'll learn what Michael has drilled into paul and me for years: How to work ,,smarter,,,
not " harder."

And make no mistake: That,s where the big money is!
Just hear what happened to one satisfied graduate's transformation in her own business:

"...r'ue been in the field of marketing for mang uears, but it uasn,t until MichaelMosterson taught me the secrets to 
-writing 

anh ieuie,wing pro*otional ,ipy liot texpeienced s.9me yallu great results. In fact one project irought i oii:, Sfifll,itiiio n
sales in less than 30 dags..." ' 

Sindy Franis, nafiin,or., Mi"Lra
0r Porter Stansberry, whose career took off when his first letter generated more than $2.1 million in sales for hisown financial newsletter... in it's first year of publication.

"...Before I met Michael Mosterson, I neuer sold anything in mg tife. After Michael,s
tutoring, I was able to master the basics of writing o tilns titter. If gou ;o;ii, in-i*io*to become an effectiue, pouerful communicator there's no betler way than Michael
Masterson's cottrse...,, porter Stansbern. Balti"more, Uaryiana

With Michael Masterson fluiding 1'ou. 1'ou'11 ,Jisccr.,.'er hr-rir'l,] iniect aa infectrous energ],into an! t-vpe of writingyou choose to do. But just as important - i:-..--l= s:i_lari,-,n l,.,Ju enclurter.
"Thanks for a bril{ianl coursr.--\-at,hing I et'er u'ite u.ill be quite the same again. .lnd thatgoes tor: adtertising c-opg..iob appliiations. mernos to coileagues, letters"ii i:iiiim,
letters to kimds and tamily etc..eltc.- Lindsal. Thorias. Huddersrield, England

Professional athletes, musicians, or dancers, don't get to u,here they are by mistake. They practice and honetheir skills to get to that level of expertise.

And to become a master copnvriter is no different. There are no short cuts to success. you,ll learn by doing.Repetition' At A\\-U lou'11 get an opportunity to write sales letter uft.. rit..-i.it.r.
From beginning tc' end Vou'll learn how to construct persuasirre, compelling. hard hitting direct response copyihat rr'ill put the "a\ erage" topnlriter to shame. Yo, r..,?iurg mediocie ,.rrit, s,ith our program is Nor an-::i:,n. It rras create,j rr'ith one goal in mind:

l - ::-.":; r"'' u a 'tii.k per-Iormer" rvhere you're writing blockbuster controls and earning a six figure income... gear:-:. :*:r :i:T '-t!i!'' -lust like one of our top graduates. a"former bartender rlr,o r,ia absolutely No writing experience.'r\e tar-:gh: rinn' he studied hard, and he's-n6w on his way to making his firriSioo,o00 as a copyrruriter.
"The American Writers & Artists Institute hetped me find success. I highlg recommend itto ansone who wants a career change and the chance ti iiii-inx kini"of ii,"'ii.- n ,wag, it's a dream come true..." Justin Franklin, Delray Beach, Florida

Our Continuous pledge to you
\ou are being given an opportunity to participate in a truiy groundbreaking interactive course. It,s not like some-:rers (that perhaps.you've. seen). rhey seil you u uooil una tir.n - good-bye,"good luck, good riddance - you,re on..',- ir o\rn. That won,t ever happen with AWal.

I: ract. here's AWAI,s offer:

If gou make a commitment to work with us, we'll make a commitment to making you
o success in the direct response industry. No if\, ond,s, or but's obou,t iii" "--

Either throu$h snail mail, or e-mail, you will send us your assignments. we'll then have our faculty of professionalcoplrr'nters critique them with details, and constructive c;ments.
Questions? Great' we look forward to answering them. our student Services Director will happily assist you withanv problem 1'ou have while working through the Jourie. 

- -

More, . .
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Through our effort and yours... you'Il get better and better. And before you know it you'Il be on the road to financial
independence... and welcomed into the elite ranks of working copywriters. But don't take my word for it:

"...1 feel I'm now part of a small exclusiue group of highly paid, speciallg trained
indiuiduals who are in great demand bg direct marketers all ouer the world. It's aery
cool to be needed, respected, ond...successful! Thank aou..."

Michael Samonek, Cleveland Ohio,

Copywriter and Proud Member of the $10,000-a-lvlonth-lncome Club

Or one of the "Heavy Hitters" of our industry.

"...This is the best course of copgwriting I haue eaen seen anywhere and in ony form.
Anyone who wants to get into direct response copywiting would benefit enormouslg
from taking it..." Robert Bly Author, The Copywriter's handbook.

If you haven't heard of Bob Bly, just punch his name in at the Barnes and Nobles website. You'll find no less than
FIVE of his books there. 0r check out his website http://www.bly.com/ and look at the client list. In fact, I urge you

to go look.

In fact, Bob often appears with us when we do seminars. But you'I1 learn more about that if you join up with us...

We've had many, many success stories at AWAI. In fact, here's another thing I urge you to do: if you're ever in
DelrayBeach,FloridaM.We,dlovetoshowyouthethank-you1ettersthatadornourrr.a11s
from graduates that finished our courses. Copyr,vriting completely changed their lives, and they are now earning a
substantial living doing what they want, from where they want.

Earn $$$$$$$$ Now!
At AWAI we realized there was enormous need for good copyr,vriters now - so we created a sister company called

FOURTH AVE MARKETING GROUP. If you prove to us you have rvhat it takes, show us you have the talent to write
good sales letters - then n,e just might hire lou ourselr'es, That's right. Paid assignments. In fact. tr'e have one

student who has u,orked on over 26 assignmenLs - in lhe past 15 months.

"The major difference behteen what I do now ond what I did when I was working as an
emplogee is that now IT'S ME who decides when and where I work. Not mong people can

sog that..." Michael Palmer, Baltimore, AWAI Graduate and Copywriter

I can't stress enough to you the amount of work that is circulatinpi in our industry. Fortv-five top students have

been offered work through Fourth Ave Marketing Group. Could you be the next one? Some of them are:

i Daniel Fisher, a student from Canada is writing an exciting income opportunity promotion for
Agora Publishing - and getting paid in US dollars!

i Stuart Jurs who took the program and within 12 months was hired by one of the top direct mail companies
in the nation.

a Beth Erickson, a former seamstress from Minnesota, earned more from her first coppvritingi assignment -
which only took her two days to complete - than she used to make in three we.;ks at the "o1d" job.

What a couple of months it has been. I ordered Michoel's course seueral months' back.
I read it - ond had a great time doing the assignments. I sent in mg practice
assignment... And presto. A few weeks later I got a coll from Katie at your office to do a
real sales letter. It was great fun; a great learning experience... plus I got paid to do it.
And just today I got word that mg second assignment is on the wag. Mang thanks for thk
wonderful opportunity. Dr. Edward Howard Greer, SC.

As you can see, the program delivers...bipi time. Now, I want to propose an important question to you:

Are You Ready to Make the Change You Deserve?

The best part about this program - aside from the fact that it contains all the secrets Michael taught Paul and me

over the past five years - is that we're with you every step of the way. In fact, you'll be writing your first sales letter
after the first 100 pages of the course and you'll send it in to us for feedback.
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Naturally we're not €oing to chargie thousands of dollars for this program even though that's what you'd pay if you

were $oin$ to attend the so-called advanced writing courses at a college or university

And I don't want money to get in the way of what could be a very profitable and rewarding future for you... So
that's why we're now offering this course for under $1000. That,s cheaper then sending yorrlid, to privite school,
cheaper then most dental or hospital bills, cheaper then most vacations for two.

And just imagine: The first job you land will probably pay for the course itself. (My first job did.)

We are going to offer you the most comprehensive program on copywriting in the market place today for just
$547. Naturalll'. 1'our satisfaction is completely guaranteed. I know times are tough for everyone. You have bills to
pay, a monthlv "nut" to make (l've been there, too.) So I'm going to make it even easier foiyou.

You Can Pay as You Learn
Instead of pai'ing the urhole $547 upfront - you can enroll for just $79 and we'll send you everything you need to

$et started. \-ou 11 get 1'our first 14 sections of the course including that first writing assignment you'll send back to us
for critique. \\-e 1l also include AWN's Direct Mail Hall of Fame: Great Selling tdeai froi 5O Supbr Successful Direct
Mail ktters ond Direct Response Ads.

This truly one-of-a-kind manual has some of the gireatest sales letters ever written. They have earned direct
response companies millions and millions of dollars, and some are still doing so today. They're literally "cash
machines." We will show you why these letters were so successful, and euen hou, gou can model aour own
copgwriting after them.

Musicians, or any artist for that matter. that rr'ant to be proticient at their cratt - usuallr, study the "greats" that
came before them. To become a master coplrr'riter. r'ou must do the sarne.

fu usual. )lichael sa1's it bestl

There is nothing better or more productiae a copgwiter can do - and this applies to
experienced copgwiters as well as noaices - than to read (almost to the'point of
memorizing) the best work of their fellouuriters. Michael Masterson

0r one of our top working graduatesl

"reoding successful direct mail letters, studging the elements that made them successfiil,
and learning to use those element-s in mg u'iting haue been essential in my deuelopment as
copguiter, Studg these letters if gou u'ant to u'ite gour ou,n blockbnstei." Siuart Jurs

\ou Get Even Plore... But You Have to Act Now!
I ca:r'r -':vess enough to 1'ou horr' much lve want you to succeed at becoming a six-figure copywriter. That,s why

irhen 1'ou purcha:e this one-of-a-kind course, we'll send you at no extra charQe:

"The Goldm Thread." This popular bi weekly e-letter is one of the ways we stay in contact with you - as you
achieve your gioal of becomingi a master copywrifer.

r Read the success stories of fellow students. How they started and how work is always being offered to them.
Just follow their lead.

.) Interviews with Top Gun copyrruriters in the business. Discover how they over came early obstacles and went
on to become major players in the direct response industry. Learn whai they did, but just as importantly -what NOT to do!

r Cutting edge writing exercises and insider tips that the Heavy Hitters use - and you can too, to get your
copyrruriting to the master level... quicklyl

o Job opportunities that are available to our students rightnow!

That s right. When offers of copywriting assignments come to AWAI's attention - we immediately present it to
our students - no\{/ - even before they finish the course. You won't see that type of opportunity .o*irg to you
in any home study course, college, or university.

More. . .
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Because you know what happens when you graduate from a typical undergrad or graduate program? The truth
sinks in: Yikes! I'm alone. How do I find work?

In the world of copywriting it's not just "What You Know..." but "Who you know...?" At AWAI we'll give you
step-by-step methods on how to easily market your skills and land top paying gigs in copywriting all around
the countr.v.

Iron Clad No-Risk Guarantee!
Review the material, learn the secrets, and practice the assignments.

If you're not totally convinced this program can't provide you with the best work-from-home-six-figure-income
lifestyle imaginable... just return the materials within 30 days and we will happily give you a prompt no-questions-
asked refund.

But, if you feel this one-of-a-kind program is everything I described, and more... then we will continue to send you
the course. You'll receive 12 additional monthly installments at $39.00 each. For less than the cost a first class plane
ticket you can enter a profession that will finally pay you what you're truly worth... for years to come.

We want this to be a no pressure situation for you. If for any reason you want to stop further chapters from arriving
conveniently in your mailbox... you can cancel at any time with no further obligation. What's fairer than that?

Warning: Limited Time Offer
I'11 be up front with you. The faculty of AWAI are working professionals that have major careers of their own and

deadlines to meet. They can only work with a set number of students at a time to give them the attention they need to help
build their new careers.

I hope you'll take action now. A future of unlimited financial security awaits you. And please keep in mind:
We're taking all the risk here.

Michael, Paul and I look forward to teaching you everything rr,e knon' about the lucrative u'orld of coppvriting
so you can really succeed... just like we did. Order toda-vl {lmporLant - please don't forget to read Bill Bonner's
personal letter to you.)

Yours for continue success,

Don Mahoney

#,
Co-

PS. Don't forget: Order within 15 days and you'll receive not only the bonus "Hall of Fame Book," but I'll include
a FREE CD entitled: CONVERSATIONS WITH THE MASTERS. (Value $25.00)

You'Il hear Michael Masterson himself interviewing two "heavy hitters" of copywriting. Listen in on their keen
insight as you hear them discuss the past, present, and future of the business. A real eye-opener. This one-of-a-kind
recording is a perfect addition to your library that will inspire you for years.

I'll also include a FREE 30-DAY subscription to Michael Masterson's daily e-mail advisory service "EARLY TO
RISD." (Retail Value: $260 a gear) Every morning Michael will e-mail you tips on how to be more productive in
copywriting, business... and life.

This is another sure-fire way to experience Michael being there for you. I know I can't start my day without it.
Think of these gifts as our way of welcoming you into the AWAI family. And even if you feel copywriting isn't for you,
the CD is yours to keep - our way of thanks for giving our program a try.
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Be in Demand and Start Earntng $ruA,000 a Year as a. Top Notch Copywriter
E YES, Don, Id love to make $100,000 a year or more workins fril, ho... n r , ,:l[r.".sj,,.,p.-Ei;ffffiffit"s;##rliilrl"ulJilil.f*;tii:il: = ly$j,l*t ,t '=*. the course all.ar once instead orin
,n .yfion.yti..t '\ililffi;i;;;;;I[? "*"' 13 installments and receive a.l\Vo discount offthe total cost.

lwanttogetstanedimmediately,sopleasesendmethefirstsecrionofMhhazltrMy.l.,#*:n*'od::''!'$492plusS-&Hisenclosed'
Mastersoni iccetcraud l+rg.r; fr; sii pgr; drffiar* I m readv to have @ayablc to american writerc d Artis* Irutirute)..............$492.00

Michael Masterson *J othtr.asrer copwrrre$ 
"r," 

*. int , nii;iffi;ir; tr Bill my credit card ..'.........................:.............................$492.00
a top-notch coppvriter in tle direct mail business. If Im norabsolutelv pleasef, Florida Residents please add 6% sales t,rx............................$29.52
with what I re#ive, or if I feel copyr,niting is noi for .. - f -"a.",J,r[ i .- Please choose ONt of ttre following shipping opdons:

EWE}.{andIq4g&RUw;D!Iiner1;,'i....*::.'l:..:'.$.li'5o.
tnstallment and start-up materrats ...............$79.00 \ . TOTAL: $

^, 
Florida Residents_please add 60/o sales tax ........$4.74 tr I wish to pay by: E Visa E MasterCard tr AMEXo''_ff'ffiiJffl,ffitliy',",*"'ly.:r-.:ilil,b 

$400 cardNo: I [T-[LJ JnlPPlng oc nanollng (a[ow t to I weeks tor dehvery)......$4.0U Card No.:tr VIP Handling & RUSH Delivery ..............$g.fO
Exp. Date-/_ Siqnature(No PO. Boxeifor RUSH Delivery)' fOfnl: $_

I understand I will be billed $3g everr month for the DaytimeGl. (inmewehavequctions) 

-

12 installments that *tll?;td-Cr;diJ;; o"d"rr orrly. t-?*HlXi
Please make any address corrections below. pLEAsE MAIL THIS coUpoN To:

American Vriters & Artists Institute
245 NE 4th Avenue, Suite 102
Delray Beach, FL 33483 USA
56t-278-5557
Email : Amer\flrit@aol. com

FOR IMMEDIAIE PROCESSING:

Call 1-888-396-8881
Fax 1-561-278-5929
7 daysper week, 24 hovrs per day


